


We are proud to announce that our agency has been tapped by Freestyle Music Park, 
Farmers Telephone Cooperative, Inc. (FTC), Wild Dunes Real Estate and Provost Academy 
South Carolina to spearhead both their marketing and public relations efforts. 

A 55-acre music theme park located in Myrtle Beach, S.C., Freestyle  Music  Park features 
more than 50 attractions, including roller coasters, shows, children’s play areas, restaurants, 
cafes and retail stores and a multipurpose live music amphitheater. The third largest telephone 
cooperative in the country, 
FTC is a local, multifaceted 
telecommunications 
company headquartered 
in Kingstree, S.C. Wild Dunes 
Real Estate is a full-service 
real estate firm of highly 
experienced professionals 
specializing in luxury and 
waterfront properties on 
Isle of Palms, Wild Dunes, 
Sullivan’s Island, Mt. 
Pleasant and Charleston.  
Provost Academy South 
Carolina is an online high 
school that offers a world-
class education for South 
Carolina students in grades 
9 through 12. 

We look forward to 
doing great things with 
our newest clients in the 
coming months.

We experienced yet another 
successful showing at the annual 
ADDY Awards ceremony in February, 
winning a total of 15 awards. 

This year, our team received five 
gold ADDY Awards, nine silver ADDY 
Awards and a Special Judges 

Award for work created on behalf 
of such clients as Southern Tide, 

Horry Telephone Cooperative, 
Pine Lakes Country Club, Farmers 
Telephone Cooperative, Crescent 
Bank and other companies within 
our portfolio of local, regional and 
national clientele.

Presented by the American Advertising 
Federation-Coastal Carolinas, the ADDY 
Awards recognize exceptional advertising 
created in Myrtle Beach, S.C.; Wilmington, 

N.C.; and Florence, S.C. in 
the concentrations of print, 
broadcast, out-of-home, 

Internet and public service 
advertising. Our winning entries 
went on to compete at the 
Third District ADDY Awards in 
Greensboro, N.C., where we 
won two silver ADDYs for our 
Southern Tide posters, “Ocean” 
and “Beach.” 

Cleaning Up at the ADDYs HTC Spotlight on Coach Bennett
Our creative team recently launched the new television commercial campaign for HTC’s sports programming lineup, 
starring Coastal Carolina University head football coach David Bennett. The “Duck Hunt” and “Golf Coach” spots, 
designed to inform locals about HTC’s expanded sports programming with the ESPN family of networks, the Golf 
Channel and SportSouth, feature the multitalented coach involved in two nonfootball coaching scenarios – namely 
duck hunting and on the golf course. During the filming of “Duck Hunt,” experienced hunter and president of The 
Brandon Agency, Scott Brandon, even stepped in to provide the “official” duck calls for the commercial. How’s that 
for team work?

Based in Greenville, 
S.C., Southern Tide is the 
manufacturer of the Skipjack 
Polo, the finest and most 
comfortable polo on the 
market today. The company 
has been doing exceptionally 
well selling the Skipjack Polo 
through retailers in 18 states, 
however, Southern Tide 
wanted to offer consumers 
across the country the 
opportunity to purchase its  
fine wares.  

That’s where we came in. 
We developed an online  
store component to the 
existing Southern Tide Web 
site, featuring men’s and women’s Skipjack Polos, accessories 
and gift certificates. We also created a customized  
intranet, specifically developed for Southern Tide, which 
allows the company’s inventory and accounting system to 

interface seamlessly. 
To assist Southern Tide’s 

retail partners, we developed 
an online retail ordering 
system that provides retail 
stores with unique usernames 
and login passwords to 
create, purchase and 
track orders. The orders are 
customizable and are stored 
in the database to assist with 
future orders. For consumers, 
we included an e-newsletter 
sign-up capability to promote 
additional members in the 
database, as well as allow  
the customer to receive 
special news and promotions 

directly from Southern Tide. 
Take a look around the changes to Southern Tide’s Web site 

and order a Skipjack Polo or two at www.SouthernTide.com.

Southern T ide’s Onl ine Store Afloat

Be sure to check out the “Duck Hunt” and “Golf Coach” spots on HTC’s channel on YouTube at www.youtube.com/user/HorryTelephone.

Increased TV Watching in the Recession
“With mobile devices and Internet video affording a wider 
menu of viewing options, and the dismal economy forcing 
people to hunker down at home, Americans are watching 
more television than ever before. According to a Nielsen 
report, the average citizen tuned in to 151 hours of TV per 
month during the fourth quarter of 2008, up from 145 the 
previous year.” (Source:  “Recession Watch,” Time) 

Death of Newspapers
“In shorthand, the major problem: Swiftly moving 
competition from emerging Web sites has hastened the 
downfall of newspapers. As more people turn to the 
Internet for news — even, ironically, to the newspapers’ 
own Web sites — fewer subscribe to news printed on 
paper. As circulation dwindles, so does advertising revenue. 
And without the same amount of advertising revenue, 
newspapers can no longer afford large, comprehensive, 
news-gathering operations. So the newspaper shrinks, 
attracting fewer readers, leading to a decline in 

advertising revenue, and the death spiral continues.” 
(Source:  “Chronicling the Death of American 
Newspapers,” NPR.org)

Increase in Movie Going and CPEH
The emergence of the CPEH (Cost Per Entertainment 
Hour) equation is helpful in trying to predict media/
entertainment consumption habits moving forward — 
including box office trends. 

Consider the hundreds of hours you get when you make 
a $60 video game purchase. Now consider the cost for two 
to go to the movies. The CPEH is much higher on the movie, 
which is why it’s the “sure things” that are doing well.   

Consumers are still going to the movies, but consumers 
(and content creators) will take fewer risks when it comes 
to spending their money on storylines. They are looking for 
the “sure thing.” (Source:  Iconoculture, 2009)
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